
Social Media  
Tips & Tricks 



Social Media is a Tactic,  

Not a Strategy 



Set Specific Goals 

•  Drive attendance 

–  Increase attendance from x to y 

•  Get attention from journalists 

– Get coverage from at least 5 new outlets 

•  Promote your vendors and sponsors 

– Spotlight each one 3 times 



Online 
Directories 
& Review 
Sites 



The Big E 

482 
Reviews 

Certificate of 
Excellence 





Decline in FB Organic Reach 



Try Audience Optimization 



Ask for Likes 

It never hurts to 
ask for Likes! 



Try Facebook Live 



Facebook Insights 

Facebook 
Insights 

can be 
accessed 

from the 
top menu 

of your 

page. 



Pay to Boost Some Posts 



Impact of Boosted Post 
10,736 
people 

reached: 
5,327 

organic, 
5,499 paid. 

 

489 clicks to 
website 

 

669 
reactions, 

comments 
and shares. 



Boosting Posts Can Be Cheap 



Engagement Matters 

7% engagement 



Instagram Rocks! 

Instagram 
Engagement has 

decreased, but is 
still highest of all 

social media. 
 

Facebook 

engagement has 
increased, 

probably due to 

increased 
advertising, but is 

still much smaller  

FACEBOOK 

INSTAGRAM 



Put a Link in Your Bio 

The only place 
Instagram lets 

you put a 
clickable link is 

in your bio. 
 

Many people 

use the words  
“link in bio” in 

their captions to 

encourage 
people to visit 

their website. 



Instagram For Business 



Tips For All 
Social Media 



Promote Your Partners 

Topsfield Fair 
promotes their 

performers and 
acknowledges 

their funder. 

77 
likes 



Offer Special Deals 

This promo would 
be perfect for an 

Instagram Story 
(which disappears 

after 24 hours) 

105 likes, 
74 shares 



Vary Your Type of Posts 

Videos 
tend to 

get more 
views 

than 
photos – 

this one 

got 457 
views 



Try a Giveaway 

This contest 
invited people to 

share a favorite 
fair memory in 

exchange for a 
giveaway. 



Calendar Photo Contest 

WeWork tied their photo 
contest into a current event – 

National Dog Day.  
 

They created a unique 
hashtag for their contest: 

#dogsofwework. 

 
This contest generated 1835 

posts from users, including a 

video that attracted 39,500 
views. 



Use All Channels 
WeWork 
promoted their 

#DogsOfWeWork 
contest on all their 

social media 
channels.  

 

Note the link to 
their Instagram 

feed on the left.  

 
Submissions had 

to be emailed. 



Comment on Shared Content 

Don’t just post a link to 
something of interest that 

you share – add your own 
spin on why it matters. 

 
This post got 1,000 likes, 

54 comments and 122 

shares! 



Use Emojis 



Track your links 

Use a link shortener like ow.ly or bit.ly so you can track where your 
website traffic is coming from. 


